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The goal of research methods is to teach you to understand and to confidently apply qualitative and quantitative methods
and research designs that are essential for business and management research.

Course keywords:
9L 75 7%, research methods, MBARE X, MBA thesis, B 1L 9, qualitative research, 2{E# 3%, quantitative research,
{E 22 9T, case study

Course Description:

The goal of research methods is to teach you to understand and to confidently
apply qualitative and quantitative methods and research designs that are
essential for business and management research.

Course objectives:

1. Learn the critical skills to evaluate others’ qualitative and

quantitative research and conduct your own qualitative research

2. Learn how to analyze content, extract themes, identify causal
relationships, and critically read an article which presents a research, or think
about the relationship between theory and the real world.

3. Become a wise consumer of information from multiple sources such as
individuals, the government, and corporations.

4. Become a wise producer of business and management research.

Readings:

1. Donald R. Cooper, Pamela S. Schindler (2014). Business Research Methods.
McGraw-Hill.

2. Daniel Kahneman (2011). Thinking, Fast and Slow. UK: Penguin Group. (B4
= - REEE - X MXEHk)

3. Harvard Business School cases.

Class Structure:

Class sessions may include lectures, discussion groups and invited speeches. We
will strive to clarify, supplement, and analyze reading materials. You are
responsible for all assigned readings and all materials presented in class. You
are also responsible for all information disseminated in class and all course
requirements, including deadlines.

Course Evaluation:
1. Group discussion & presentation: 70% of final grade
2. Classroom participation: 30% of final grade
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